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NOTE: Q.1 is compulsory, attempt any four questions from the remaining. All questions carry equal marks. Draw labeled diagram where necessary. Phone and other electronic gadgets are not allowed.
   
Q1: Objective Questions (Provide answers on your answer sheets)
a)  Sales promotion involves the use of special short-term techniques often in the form of incentives, to encourage customers to respond or undertake some activity




True/ False
b) Any promotion made through web, cell phone or digital device is called digital communication
True/ False

c) Publicity is a public relations technique, which involves non-paid communication of information about an organization's services 








True/False
d) Sales-oriented pricing objectives seek to boost sales volume or market share

True/False

e) The function of retail in distribution is bulk breaking and providing assortment 

True/False
Q2. Explain retail functions in distribution?

Q3. Elaborate different types of promotion?

Q4. Discuss the rules of doing E- business?

Q5. Define product. Explain the categories in which business product can be classified?

Q6. Explain different target market strategies?

Q7. What are the characteristics of advertising?
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